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Creative Economy:
A Feasible Development Option

Creative Economy
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MNew Economy

capital intensivensss

Creative Economy

Creative-driven Industries

Knowledge Based Economy

ICT-driven Industries

R&D-driven Industries

Old Economy
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Differentiated Assembly

-driven Industries
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-driven Industries
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Vision
Towards an Empaowearing and Transformational ICT:
Creating an Inclusiva, Vibrant and Intergrated ASEAN

1. Econamic 2. Peaple 3. Innovation
Transformation Empowerment - To nuture

- To promota trads, & Engagement a creative,
invastrment and - T anhanca mnowvativa and
entrapransurship guality of life grean ICT secion
in the ICT sector, through affordable

and build an ICT and eguitable ICT

engne for sactorial

transformation

h¥

L L t

4, Infrastructure Developmeant
= To provida tha naxt generation infrastructers backbons and enalbling
policies and legislation

5. Human Gapital Development
- To devalop a skful ICT workforca and knowledgeable community

Key Outcoma

= |CT as an engna
of growth for
ASEAN countries
= Recognition for
ASEAM 8B &
gloal ICT hub
= Enhancad
guality of life
for pecples
of ASEAN
= Contribution
towards ASEAN
integration

. Bridging The Digital Divide
- To elevate countries and peophe through 10T capabilities

}

ASEAN ICT Master Plan 2015
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Source : ASEAN ICT Master Plan 2015
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1. Economic Transformation

Harmonise ICT Regulation ) [ Share businass data in ASEAN }
Shere bast PPP model }

2. Engagement and Empowerment

| Identify a-sarvices } | Enhance implemerntation of mutual recognition arrangements (MRAs)

Incantives for ASEAN contant b
Campaign lo promole cyber Securily )

| Study to kower intra-ASEAN roaming charges }
I Promote secure transactions within ASEAN :)

e

I Rewand KCT innovators ;

| Ensure every child has broadband access }

| asEan CI0 forum Y Establish netwerk of COES y
Develop ASEAN digital content exchange »

[ Brarmate intelesiual Froperty Rights (PR) at ASEAN level

o

4, Infrastructure Development

| Establish an ASEAM Broadiband Corridor }
I Establish an ASEAN Intarnat Exchange Metwork }

I Devalop a rarmework Tor network sacurity }l Develop comimon Tramewaork Tor information sacurity

™

5, Human Capital Development

e

| Fegiatry of experts
| ASEAN ICT scholarship program

R

I Develop KCT certification and skills upgrading program

R

| Establish MBA for ICT skill cerlification

6. Bridging tha Digital Divide

| Review of USO of similar polices Y
Prioritisa roll-gut to schools

| Callaborate babwesn ICT and education seclors

Pt S

[ Promote ASEAN integration 3

| Collaborate with relevant ministries

I Bridge the digital divide within aSEAN

e

Source : ASEAN ICT Master Plan 2015
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¥ Materials Requirement Planning (MRP)

¥ Manufacturing Resource Planning (MRP2)

¥ Enterprise Resource Planning (ERP)

¥ Supply Chain Management (SCM)

* E-Procurement

¥ Customer Relationship Management (CRM)
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MRP
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Source : IT Soft Solution Co., Ltd.
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MRPII
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® Master Production Schedule

® Bills of Material (BOM)

® Purchasing Management

Shop Floor Control

Capacity Planning

Inventory Management
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Manufacturing Resource Management (MRP)
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ERP

Sales & Financial
Distribution Accounting

CcO

Materials
P Mgmt.

. AM
Production E nte rp rl s e Fixed .;ssets

Planning Mgmt.

Controlling

QM Resource

Quality

TR
Mgmt. Treasury

PM>. Planning WF

_Plant Workflow
Maintenan|

Industry

6/ Solutions,
&

Source : SAP
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Suppliers Registration
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E-Quotation
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E-Tender
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Reverse Auction
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Direct Purchase
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Product Catalog

Purchase Order

Delivery Order

Invoice

Payment
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CRM
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* Assign Leads

* Qualify Leads

* Convert Leads

\, * Track Opportunities

[ Q?J 1 11 ‘:I 1%
ANATNINIUNI LANDUNIRAINN * Run Campaigns

1 a ~ o o a * Generate Leads
ABLALANTZUIBNITHNAN IINVLALNA  * Form a Database
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* Manage Cases
* Conduct Trainings
* Provide Service

Relationship Management (CRM)
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worldometers

world statistics updated in real time

525,935 New book titles published this year

L2 1 Qs = 2 1 Qs Qs
AelAaN122N1SIAITUNADILSIUSUA 161,371,627 Newspapers circulated today
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v 1,662,500 Cellular phones sold today
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Money spent on videogames in the world today

(US$)
2,180,904,324 Internet users in the world

> a ' 56,540,365
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(Data) qi']';a']s (News) Iﬁ%ﬂﬂqs 110,419,220,952 Email messages sent today
3,

UsgHAaNatludIsqauIng 1,288,123 Blog posts today

(Information) 28199NABIRNISHN

52,566,369 Tweets sent today
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. Y K% 1,137,905,669 Google searches today
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Source : Worldometers.info (16 June 2011)
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impraving management exper-
tise and familiarity with globa
customers. But rising costs w

imit future competitiveness.
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Source : “Global Outsourcing Report”, CIO Insight Whiteboard.
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Radio Frequency Identification (RFID) iHuinalulagifnagianun
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¢  Connect to Multiple LOB Apps
* Orchestrate Business Process
*  Apply Business Logic

Business Intelligence

* BAM for Process Bl ’ "’*IJ

*  SQUSQL BI for g o
Data Analytics

1 Microsoft
Dynamics

RFED and Sensor Services
Manage Devices at the Edge

*  Add Context and Turn Raw Events into
Business-Process—Relevant Information

* Interpret Events at the Edge Through
Filters, Rules a Alerts

Device Layer

* RFID Fixed and
Mobile Readers

* PLCs, elc.

Physical Layer

*  RFID tags, barcodes c
*  Biometric systems /

* Environmental sensors, etc.

Distributed 'Edge’ Sites Running BizTalk® RFID
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