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Information Resource Management Business Process Flow
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Information Resource Management Business Intelligence Framework

Business Intelligence System
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EUROPA > Policy areas > Food Safety

Home Policy areas

About the EU Choose a policy area v

Policies and activities

Policy areas
» Food safety Food Safety

Funding and grants From the farm to the fork

Tenders and contracts
The EU has a comprehensive food safety strategy. This covers not just safe

Your life in the EU food, but also animal health and animal welfare, and plant health. The
= strategy ensures that food is traceable as it moves from the farm through
Take part! to table, even if this means crossing internal EU borders, so that trade is

not held up and we have choice and variety in our food. The high

Publications and documents
standards apply to food produced inside the EU and to food imports.

Media centre
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MRP
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® Master Production Schedule

® Bills of Material (BOM)

® Purchasing Management

Shop Floor Control

Capacity Planning

Inventory Management
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ERP
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Food Safety ASSURED by series of Internal & Boundary Control Points in Integrated Supply Chain
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