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Thailand’s Cluster Vision: World Leader in Niche Markets

Food:
Kitchen of the
World

Fashion:
Asia Tropical
Fashion

Tourism:
Tourism Capital
Asia

Automotive:
Detroit of Asia

Software:
World Graphic
Design Center

Selected Niches

Important sector with declining world market position
Insufficient value chain presences and lack of brands key issues

Three (Textiles/Apparel, Jewelry, Leather) important sectors with
declining world market share and few linkages
Insufficient value chain presence and inconsistent policy key issues

Important sector with potential for significantly higher value creation
Lack of shared vision is critical constraint

Growing sector with small world market share moving gradually out of
protection
Low level of productivity and innovation key issues

» Very small sector of few companies

Uncompetitive business environment and lack of linkage to existing IT
activities are critical issues

Source : Thailand’s Competitiveness, Michael E. Porter, Bangkok Thailand, 2003
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AUNRIBIYNEAANTNIINTIAN (Trade Strategic Position) Thailand 4.0

(Smart Industry + Smart City + Smart People)
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sznaumag 15 nay
T T New Economy

6 Capitals (6Ks)

1. 9 Uaanttuu

capital intensiveness

2. LL‘V’J‘E"H of the Nation Creative Economy !
3. ﬁ‘iﬁ'ﬁiﬁl‘b}m”l Creative-driven Industries |

aa o o Natural Physical
4. ﬂ'lWEluﬁl‘iLl.ﬂt’Jﬂ‘lﬂﬁu Capital Capital

. NC PC Knowledge Based Econom
5. NNSNSEAELALY e (PC) g X
a a P Cultural ICT-driven Industries ||
6. GNANTITNHN Capital
9
Social T (CC) H ! - R

7. ﬁﬂqﬂﬁlﬂﬂ‘iﬁ‘ﬂd ocia uman R&D-driven Industries
8. Aaln1sudna 39 (HC) 2 2
9. NAUARAI] Old Economy

capital intenseness

10 YUHNALASZURONSSH

Differentiated Assembly [
-driven Industries

1

Non-differentiated Scale ' [ 1]

11 N1SVNBINLTS

ARHULGTTH Financial Capital (FC)

12 NISUNNSURU INg
-driven Industries

I I
| |
| |
| |
| |
i i
I I
| |
| |
| |
| |
i i
I I
i | Capital Capital | |
I I
| |
| |
| |
| |
i i
I I
I I
| |
| |
i i

13 21115 N i
14 AURS Factor-driven Industries ' [1]

g o '
15. danAwnIg a1 FUNUANMNTTUNTNAIUINSIATYFNILALHIANUAIYIRA
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Y - ] = -: s R
ATHENAANETTA” Ad WhRANsfuRGauAsHIiaUuuguIeansdesdianud (Knowledge) nsnmn (Education) n1s
& - - 1 d o .: - !
a519859A0U (Creativity) wazmslimind@unsiloyan (Intellectual property) AvianlenfunugN1eTRLEsH (Culture) 3dy
auANIIaIdIAN (Wisdom) uasialulatiuinnssusduluid (Technology and Innovation)

Thailand 4.0
(Smart Industry + Smart City + Smart People)

Thailand 1
30 !

- . e . . 5
>

Light Heany )
A n dgst Industry : Creativity + Innovation
i sty Advanced Smart Thailand
Low wages : I
Machine

37 : AINUAMENIIUNITWRIUINISLATHINALAZHIANUVIYIA
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Thailand 4.0 : Transformation

* Food, Agriculture and * AgriTech

Bio Technology * FoodTech
* Health, Wellness and e HealthTech Fall within scope
Biomedical Technology of
* Smart Devices, Robotics * RobotTech iital
and Mechatronics Dighta :
ot or o s FinTech Manufacturing
igital, 10T an . EdTech Platform

Embedded Technology

eMarketplace
« eCommerce and
Service enhancement

Smart City
Platform

DesignTech
* Creative, Culture and Lifestyle Business

High-Value Services * TravelTech

Source: NSTDA, adapted from “Thailand 4.0% by Dr. Suvit Maesincee
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nounAauadnavovinalus:g:nal vo U
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Digital Thailand II:
Full Transformation
UszinAlnangmsadnalnanaud
AduindounadausTasimnuinnssy
oInaltpeIAUANaNIW

s=¢=N o
Digital Foundation

Us:inATngavnu nazaswsiusinfuns
WOWUNIFISUSMIIa:avAUGINa

OOU

QO—I:)OTJ

0 s:e:f s:e:f @
~ .\ Digital Thailand I: Inclusion Global Digital Leadership
5 nnmAdugovUs:inATnedaiu Us:inAlngaglunduus:inanwouuiad
soufuiRsusiIa:avARGINanIY awnsniginalulagiodna
IUINVUS=B15S asoyaAMuIASUSio

lia: nmmm\}aun uamuﬂ'uﬂu

Source : nszNsIWAlUlagaTAEUIALAZNTHENS
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® @ - @ @

Bio - tech Digital - tech Nano - tech Neuro - tech Green - tech
ﬁ---------------—----—------—------------—----—------------------Q
I"

- \
! — OQ \
| |
i
1 Internet of Things 5G Mobile 3-D Printing and Cloud Computing Open Data ]
i Manufacturing Platforms Technology 1
i 1
1 1
1 1
i 0,,‘53@ 1
i 1
§ 1
| FreeandOpen Massive Open simulation E - Distribution Svsbem Combmmg GIS and Remote |
[ source Online Courses Sensing Data :
i
i 1
1 6\5 1
I nH I
! fj J !
“ Data Sharing Social Media Mobile Application Pre - paid System of Digital Monitoring Digital Security ,'

s Technologies Technologies Utility Use and Technologies Technology V
e Automatic Meter ,l

~----------------------------------------------------------------'

Opportunities ,Development employment, manufacturing, agriculture, health, cities, finance, absolute “decoupling”, governance, participation, educatlon,
and Outcomes citizen science, environmental monitoring, resource efficiency, global data sharing, social networkmg and collaboration

S - R A - A a - — i . S B - ey - - —aa . - - -
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@ /o\l Smart Home
@ a Wearables
@ N Smart City
@ ‘/ Smart grid
@ “ Industrial
internet
@ &> Connected car
@ ﬁ Connected
Health
. \ﬁ Smart retail
@ é% Smart supply
chain
WM smart farming

= b
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90%

P Fits a forecast curve y
d:&ggroﬂg%gﬁ?”ml Statistically predicts 85% ; Takes advantage of
q monthly or weekly @ Leverages more granular ™ extended and even

T demand patterns ™ and downstream datato g data to further increase
, ta cl ignal
seasonality, trend data, 30% gﬁdigdiigevro?aetmy“gnsdg i T
and moving averages 70% bullwhip effect v & Relies on powerful
(] f duin :
. . k" models to consider
~ , Is often done in Excel Hierarchy and causal @ Includes techniques that MM demand drivers such
Assumes last year's |0 effects are Sare usually associated  as promotional details, new
or last month's incorporated into the with short-term demand product introductions, social
demand value will occur o forecast sensing to dramatically media, etc
in this montn S0% - e
again this mon %) E Becomes a nightmare to ~ increase long-term accuracy

60%

manage in Excel ‘
=" \\ "

2" e

ACCURACY

XQ Cm

lanaznatngaanvivguaidiuununaunIndu lneddnuinisvasnalulagiueudlu

%4
v

Jaguuinavthausutisvundanulusaasszunnanazidiunluaeauusnisniu
nsviaaiealdegnslivssansnmuazifugusuuluauansulnéil
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Opportunities of machine learning

1
\ Advanced

Image recognition m w customization

Voice recognition ‘li-l' N Intelligent data analysis

Optical character Q&L lj. I
recognition el

Sensory data analysis
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r

FORGING AHEA
TOGETHER

Table 2 — Focus Areas of the ATSP 2016-2025
Within the NTOs Purview

» sustainable growth and development
(including inclusive tourism development)

ASEAN 2025

Beyond the NTOs Purview
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wess  Northern Corridor
m=ss  Southern Coastal Corridor
== Southern Corridor
= \Western Corridor




N3N ULNB S UdaNSIUABULUAY uualuuvadlan | n1IWAILIE19898U

NO ZERO GOOD HEALTH QUALITY GENDER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY

CLEAN WATER DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED
AND SANITATION ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

12 RESPONSIBLE
CONSUMPTION

HE GI_OBAI_ GO Als AND PRODUCTION

For Sustainable Development

1 AND I}OHHIINITIES

STRONG INSTITUTIONS

1 CLIMATE 1 4 LIFE BELOW 15 LIFE 16 PEACE AND JUSTICE 1 PARTNERSHIPS

ON LAND FOR THE GOALS

ACTION WATER
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uurlduvadlan | NITWAILIDE1988Y

Water
Footprint
Assessment
Manual

Setting the Global Standard

ArjanY. Hoskstrg
a ch

Source : insearchofcleanwater

litres ‘ litres litres

1 glass of wine

litres <:> litres

T hamburger

20 2400

litres

ndymnsvauaauii silfesdnsiraSulianuhdniv
msu%mﬁﬂmsﬁﬂwLﬁﬂﬂszﬁw%mwgaqﬂ Tagtawizatingdanis
aruauaugaidsiiintulunszuaunandniuduazuinig
feusadunseuaiinanunislditlunszusunmsuinda
AszUIUNSTIBand “Water Footprint”
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CORRUPTION
PERGEPTIONS
INDEX 2016

RANK COUNTRY/TERRITORY SCORE

1
7

13
15
20

New Zealand 90
Singapore 84
Australia 79
Hong Kong 77
Japan [
Bhutan 65
Taiwan 61
Brunei 58
Korea (South) 53
Malaysia 49
Solomon Islands 42
China 40
India 40
Mongolia 38
Indonesia 37

Maldives 36
Sri Lanka 36
Philippines 35
Thailand 35
Timor-Leste 35
Vietnam 33
Pakistan 32
Laos 30
Nepal 29
Myanmar 28
Papua New 28
Guinea

Bangladesh 26
Cambodia 21
Afghanistan 15
Korea (North) 12
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A5 UINSUNPNSIUAULUAY

Thailand 4.0

avioganisicdovilagu

ﬂ muaslauin

swldinagidugevaulng

2558 N

gndanawawisnlu 4 nauidug

Us:inAlngluadaa @ @ @
4 |

}lS-lﬂﬂ]ﬂU 1.0 InBastIuLAVIiy SMEs 16U uBmsuamd 1SV WANG:A
duAauIinuasnssy ‘ 3

"] “:“. ]" ' Sﬂ}aﬂ Sh’ES & g . < < 7t ) 5
wQsauuing na: Startups usmsyaniga HSODIUUADILG
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IJagu»n IJagun

IAsvLasIASUSAIYDNAIKNSSY

Jog] 2 mu fo IWUaA
% g ||| Value Added
t‘ il

=

.(g -
AdYUARAINKanel ADIUKRAaNKaE
IBoBoOMW IBVOPUUSSSU

A WIAIUSauIGondvau

asioyann
High Value

b»h»»@»?ﬁ%

—— Produetbi¥ity ——
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> Trade & Services 4.0 |
§ for Thailand 4.0

ms#na:udmsvaous:inalneluga 4.0
Trade 4.0

NMISAMUILFUMILAzUSNIS UUSIUUNMISA1EDAS8:
(Smart Trade Platform)

Services 4.0
usanssugaonmsuinising
(Innovative on Thai Services)

S

anwdaadwassh Scuusssu innluladasasa
u5anssu inalulagédosa osuniuazncwidn  msimmsuuvy (Creatvity (Cuttirall it icennou sy
(Innovation) {Digital Technology) (Emotional) 1Ewsuvuau
(Borderless)

A2WAAINNIINISH masgwu (Standard) uasawns (Human Resource)
(Trade Facilitation) ua:gUsznaums (Entrepreneur)

Raloveomsduindouds:inslnalRysdmsiuazusms 4.0

wmnasgwu (Standard)

Sufficiency Economy Inclusive
KaNMSUSBIUUBIIASUERIOWDINED msddousauyaonnnindou
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Thailand 4.0 : New Growth Industry

Smart Functional

. Tourism

Devices .~

Driven by
Industry 4.0

Education
Technology

Source: NSTDA
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think with Google

00d Trends
2076

Food With a Traveling
Function Through Taste
FOOD-LIKE DRUG-LIKE
NUTRACEUTICALS

OTC/

SUB-SEGMENT | Everyday Food Organic Food S SHel oryal Functional Nutritional i Prescription
Ecod Supplements Medicines

lNUCla1OEIUUIWS[aﬂUEI'IEIC‘DCT]UﬂSJlaC—IUﬂ’IW qu
wall UU 63 mwsauwonmuaumuu—&samq

fian : Google | Food Trends 2016
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; II;r;afv Sy R in the United States from 2011 to
SR b, dollars)*

To¥

auLvsaa 1wl 2006 yasaaaAnduilulszuna 696 autnsaey
4 s1e91uaad Packaged Facts aanisalyariaaialuil 2010 1Ay

AiNduily 1.7 Wusruindaa uay 2.6 Wuatuinsaavudl
2012
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% "A very good restaurant in its category”
Worid Tourism Organization

g 3 S 3 "Excellent cooking, worth a detour”
% % gB 'Exceptional cuisine, worth a special journey”

CITIES

28 ° 13
27 s 10
11l = 7
Global Re[aort on 8 e 2
Food Tourism 7 - 2
= 1
2 . 1
3
2
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Health and
Wellness

Educational
Tourism

Slow Travel
onTrain/ ()
Cruise

Genealogical
Tourism

Volunteer
Tourism

Travel

N Reg
|
3. Growing middle
class

‘Feel Young’
Soft
Adventure

Bucket List
O Travel
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SURVEY DRONES FLEET OF AGRIBOTS
Aerial drones survey the fields, A herd of specialised agribots tend
mapping weeds, yield and soil to crops, weeding, fertilising and

variation. This enables precise harvesting. Robots capable of
application of inputs, mapping microdot application of fertiliser
S I I l a a I I S I I l a r spread of pernicious weed reduce fertiliser cost by 99.9%.

blackgrass could increasing
Wheat yields by 2-5%.

rX;

FARMING DATA

The farm generates vast quantities
of rich and varied data. This is stored s

in the cloud. Data can be used as - e
digital evidence reducing time spent ,' R a 3
completing grant applications or o “

carrying out farm inspections saving T

on average £5,500 per farm per year. whis Faidx

TEXTING COWS

Sensors attached to livestock
allowing monitoring of animal
health and wellbeing. They can
send texts to alert farmers when

a cow goes into labour or develops
infection increasing herd survival
and increasing milk yields by 10%.

: ——
SMART TRACTORS %

GPS controlled steering and
optimised route planning
reduces soil erosion,

saving fuel costs by 10%.

3

fian : http://www.nesta.org.uk/sites/default/files/future_farms_infographic_precision_agriculture.jpg

......

AAAAAA
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vg@ The local strengths: Successful creative economies
“— | are found in close proximity to academic, research and

- | cultural centres, allowing ideas and people to mingle.
Factors for Enabling
the Creative Economy The technological enablers: Digital technology )

enables creative ventures to be launched from any
location at scale, and successful creative entrepreneurs
have been able to harness technology to their
advantage. Y

The inspiring entrepreneurs: The catalysts in creative
hubs are successful individuals who demonstrate what
IS possible while inspiring and training other creative

THE LOCAL STRENGTHS e nt rep reneu rS ]
a , , N
The role of government: By using regulation and
Torrixc e Lincentives wisely, governments can help create the right

kconditions for creative economies to flourish. )
The power of place: Creative economies are in places
where people want to live due to location and amenities
— and the most successful have established themselves
as international hubs.

THE ROLE OF THE INSPIRING
GOVERNMENT ENTREPRENEURS



AseskuiasuTianswasunlas | Global Creativity Index 2015 | Creativity in Southeast Asia

&

m Vietnam Martin

Prosperity
OO Institute
Cambodia
@ @ 6 Philippines
" Thailand (53

[+ JUSURE

@O O

Indonesia

(57 Nioslns

Global Creativity Index

Rank 1 20 40 60 80 100 120+

B Overall GClRank @ Technology Rank @ Talent Rank @ Tolerance Rank
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n1suntasniwddumetaygn

Priority Watch List

Algeria

° _ e Barbados ® Jamaica
e Argentina e Bolivia ® Lebanon
e Chile e Brazil e Mexico
e China e Bulgaria e Pakistan
e India ® (anada ® Peru
e Indonesia ® Colomb‘ia ° Romania
: o Kuwait ° Costq R|ca | e Switzerland
Special 301 Report - e Dominican Republic e Turkey
. ko ® Russia ® [Fcuador ® Jurkmenistan
OFFICE of the UNITED s, ATES TRADE REPRESENTATIVE ] T h d | | an d P Egy pt P Uzbekistan
e Ukraine e Greece e Vietnam
e \enezuela e Guatemala
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Aszuanisilagulaguaglan

Urbanization =
City asa
Customer

Bricks and Qicks

o°

Future
Infrastructure
Development

Smart is the New
Green

Innovating to
Zero

A

Health, Wellness
and Well Being

Social Trends: Gen Y,
Middle Bulge, She-
conomy,
Geosocialization

' New Business
\,/ Models: Value
for Many

-

Future of
Mobility

Connectivity and
Convergence

: Economy:

Beyond BRIC: The
Next Game

Changers
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B Top 10 risks in terms of

Likelihood

Insight Report

The Global Risks
Report 2016
11th Edition

Large-scale involuntary migration

Extreme weather events

Failure of climate-change mitigation and adaptation

J WLy, ¥
Wt oy
AW /,

Interstate conflict

Natural catastrophes

Failure of national governance

Unemployment or underemployment

2R R R -

Data fraud or theft
Q Water crises

lllicit trade

©
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Fossil Fuel Crisis
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Fossil Fuel Crisis
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WORLD
ECC(’)NCfIC
FOQRUM

Insight Report

The Global
Competitiveness Report

2016-2017

Klaus Schwab, World Economic Forum

Source : World Economic Forum

Economy Score’ Prev.? Trend?
Switzerland 5.81 1 crrerees
Smgapore ......................... 572 ............ 2 ........................
Umted States .................... 570 ............ 3 .......... S
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GLOBAL COMPETITIVENESS INDEX

Basic requirements Efficiency enhancers Innovation and sophistication
subindex subindex factors subindex

Pillar 1. Institutions Pillar 5. Higher education and Pillar 11. Business sophistication
training

Pillar 2. Infrastructure PFillar 12. Innovation

Pillar 3. Macroeconomic Pillar 6. Goods market efficiency

environment Pillar 7. Labor market efficiency
Pillar 4. Health and primary Pillar 8. Financial market
education development

Pillar 9. Technological readiness

Pillar 10. Market size

Key for Key for Key for
factor-driven efficiency-driven innovation-driven
economies economies gconomies

Source : www.wto.org
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C OREBOARD
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ECOMOMIC GOVWERNMEMNT BLISIMESS
PERFORMARNCE EFFICIEMNCY EFFICIENCY IMFRASTRLICTURE
Darmastic Ecanomy 1.1 Puklic Finance Ll Productivicy Ll Bazic Infrascructura 4.1
Skze LIl Fiscal Policy 1.1 Labor Marlest 1 Technological Infrastructurs 4.1
Groweth L2121
Wisakh L122-1.1.27 Insticurional Framewark 1.3 Costs 1200132504 Sciantific Infrastructura 4.3
Forecascs l.128-1.1.33 Fialackzns L205-32 .00
Cantral Bank 2.301-2.3.07 Soaallabilicy of Sdlls 33 [0L32 30 Health & Environment 4.4
Intarnational Trads 1.2 Srate Bfickency 23082317
ustce & Securd 2.3.18-2.3.22 Finanice 33 Walua Systam 45
Inearnational Invesemant 1.2
Buzinazs Legizlation 14 Bank Efficlere ¥ 13.00-2309
Irwasemient L.3al-1.3.08 apock Markat
Hnarcs L3gs-1.3.10 Cpsnnazs 2.401-2.4.05 Effickarey 13002807
Competkion Sef-finarcing 13083009
Ermployrnant 1.4 lonz 2406-2.4.12
Labor Regulatiors  2.4.13.2.4.15 Management Practicas 4
Prices i Capital Markat
latkons 2.4 16-2.4.24 Impact of Globalization L5
Education 1k

IMD : World Competitiveness Yearbook
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-
)-/_.- WORLD TRADE
Z/ ORGANIZATION

services ——————intellectual property Other topics

> Agriculture and agriculture The General Agreement on Trade in > Accessions (goes to “The WTQO"” —

negotiations Services (GATS), financial services, The Agreement on Trade-related ‘ institutional information — section of
> Anti-dumping and rules nesotiations telecommunications, etc. Includes Aspects of Intellectual Property Rights  the website)
> Balance of bavments analyses of service trade liberalization (TRIPS Agreement) and related issues . g iiding trade capacity

balance or payments . ;

) and day-to-day work on trade in in the WTO. > Aid for Trade
> Customs valuation - - .
) services in the WTO. > Technical assistance and training

> GATT and the Goods Council e e s > Intellectual property gateway pagé . | tesrated Framework
> |mport licensing > Services nesotiations > TRIPS and public health and > Standards and Trade Development
> Information technology products dedicated webpage for notifications Facility (STDF)
> Market access for oods and related > Geographical indications > Civil aircraft

negotiations > Article 27.3(b), protection for plants > Competition policy
> Preshipment Inspection and animals, traditional knowledge Development
> Rules of origin and biediversit > Electronic commerce
- ‘;afe_gual)'ds (contingency trade > ginz-w::-lation complaints (Article . Environment

arriers 64.2)

> Sanitary and phytosanitary measures > Technology transfer : ﬁ\c::;;n;:tn';:;o:;z:ment

(food safety, animal and plant > Least developed countries’ priorit e

health and safety) needs > Regional trade agreements and

negotiations on RTAs
> Trade policy reviews

> Schedules of concessions on goods
> State trading enterprises

> Subsidies and countervailing Dispute settlement

measures and rules negotiations > Dispute settlement gateway page
> Tariffs

> Technical barriers to trade
> Textiles
> Trade facilitation

Source : www.wto.org
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Cool Japan Strategy 2012

Overall Image of the Cool Japan Strategy to Make Large Profits

Cool Japan-related products :

1. Creat;'ng a Japan

(Dtstrtliutt n &

broadcasting media)

=

2. Making profits locall
(Logistics I;& commerci_ll |:> %ﬁﬂ

(IEE@

-__-

(that have large markets) [in Japan J

=3

<Consumer goods (BtoC)>

QO Fashion, apparel
O Beauty and cosmetic

ODiniﬂg out (Sushi, ramen, sweets,
etc.)

Q Retort and other processed food

QO Ligquor and beverages

O Dishes and cooking euipments

Lifestyle

O Home appliances, Washlets, etc.
Q Interior accessories and furniture
QO Stationary goods, sundries, and
traditional craftwork

O Sightseeing spots
O Inns and hotels

I

B { QCooking programs

.

~

QO Animation

OMusic programs

Olnformation
programs, etc.

QOFashion programs
ODramas, etc.

QODramas, efc.

_| OVariety shows
QODramas, etc.

OTour programs
Qlnformation

programs, etc.

—

¥

i OStores (Character goods, etc.)

L

il OEvent and live concert venues

OAppearance in CMs (Personalities)
ODance classes, game centers, etc.

OStores (Clothes, nail salons)
QEC sites
QOFashion shows, etc.

OStores and restaurants

""| OSupermarkets and convenience

stores, efc.

OStores (Electronics retail
stores)

| ODealers

OEC sites, etc.

OTravel agencies (Tours)
QAirlines, etc.

-

| ONoda [Soy sauce]

. OKyoto [For luxury-

QAkihabara [For Otaku])

OGinza [For mature
ladies]
OShibuya [ Kawaii]

OHarajuku [Street fashion]

OTsukiji [Sushi]

secking people]

OHokkaido [Skiers]
QOkinawa [Divers])

Exploring sales channels through

7

Mechanism for
incubation though
cross-industrial
collaboration

OProvision of risk money
when companies intend to

conduct overseas businesses
to make large profits in
specified fields

OPlanning of the
overall strategy and
miscellaneous

administrative services for
individual companies

Securing broadcasting &
distribution channels through
collaboration with local

collaboration with the retail and “Visit Japan” campaign

distribution businesses, such as *Create a mechanism to invite

broadcasters commercial bases japan jbléowem to “meccas” in Increase
*Widely disseminat tent, fashion, food, *Create a mechanism to gampmfrc locally apan and promote 2
fou:-f_f,ﬁ} oj};’:’;ﬁ:’;; ,f,f}" if,rzﬂ{?:e:‘?(;_{m through gmducz sales and provision f services consumption in Japan Natlonal
consumers to create a Japan boom in foreign (stores, EC, TV shopping, etc.) Wealth

countries
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B Through the Cool Japan Strategy, ensure employment by promoting overseas development by small and
medium businesses and young designers, attracting tourists to Japan, and revitalizing local communities.

Construction of creative ecosystems .
Japan Promotion of creative cities, etc. AS|a’ EuroPe’ USA’ etc.
Fashion Anime Implementation of foreign
[© hY4 . E development projects 4
Creation of funds, etc.
. (72]
Conknect thos? in chadrge, ttl1|e g Parisian girls in
workers, creators and sma g A
Students learn Sconis didy ek and medium businesses, % fgs(;t:)rt: e
E uaents stu sKetchin .
about clothing patterns J1N Y 9 with world markets. = (Japan Expo)
=
Regional specialties oy
Food culture ! : o
and design skill Transfer Cool Japan's 2
( AV S ) popularity to export products pe
. c : Janadriya festival
; ©
s | Outbound 4 in Saudi Arabia
s >
erjefs Oemosias Kumano brushes / j
\ apanese food JL )

Tourism
Inbound
Tour guides for foreign tourists Coming to Japan in search of the

(Akihabara) “real thing" and the "real place"

(Visits by tourists and creators) Tourism promotion

Loosening criteria for creators' visas
Etc.

10




N13NULNULINESUNaNSIUABULUAS South Korean Creative Economy

> - - -
S e TR Creative economy vitamins

& NAVER Sector Key agenda (technologies to be applied)
data 2015 &T
T @ s Vitamin ‘ : : :
c,“. CGroup  Culture duy 17 R A Management of agricultural, farm products (sensor, big data)
| Gyeonggi |

Services linking tourism, culture and local government
(QR code, augmented reality, 3D video)

Korea IT services March 30 -
Telecom 2015 Vitam n '
Hanjin Group  Aviation, marine July 22 CUIture

transport, logistics 2015

e

@ e ey | Vitamin R 'F' Machine-to-machine communication based management
ilmalaidiodic A M of food distribution and safety (RFID, smart device, app)

Hanwha Solar energy, ICT ;ﬁoay 22
15 :
Sejong = Vitamin l ; LTE-based intelligent railroad, smart autonomous driving road,
SK s b ey Infrastructure localized GPS satellite navigation

Vitamin Sensor network-based warnings against accidents and disasters,
Safety protection of the socially disadvantaged (GPS, sensor, app)

Source: the ministry

e . “oreat »
g o \Where Korean stands in terms of “creative economy
ol Korea's mark out of 10 scale
Hyundai Automobile Jaary Sectors of capacity (ranking among OEDC members)  Average for G7 members
Motors 27 2015
p— Human resources  |NINININININN 6.5 22) I S sy
St woamuseage  Hyundai Heavy Shipbuilding, July 15 .
e e L Innovation  [IINININN 5.4 (11) HEEREL55
B -
=S Bl Tc HNENEEEREESG6) HENNEENN?O
oo R ey Cuture [N 3.7 09) EEEENIS3
iy . Society [N 6.7 (21) i i e | Y L)
Dorfn o A Jine 28 Creative economy
capacity mdex=Average .-...| 6.2(20) .--l 6-6
LOTTE (ote Retail, tourism  March 18

2015 Source: Hyundai Economic Research Institute
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SignIn| Join Free My Alibaba ~

Alibaba.com”  what are you looking for... Get Quotations v
Global trade starts here.

Home > All Categories

Products by Category
& parieulture & Food f}_ ( AppareI,T.extlles & Auto & _ 4, Bags, Shc_:es &
N\ 7] / \ Accessories Transportation L_] Accessories
. Electrical Equipment, O -
| Electronics \_ / Components & [ Gifts, Sports & Toys [ ] Health & Beauty
o T Telecoms — —
[ ] Home, Lights & /[ Machinery, Industrial r - Raw & Processed { 1 J Packaging,
./ Construction /s Parts & Tools ' Materials L—?.,-'—-ﬂ Advertising & Office

Source : Alibaba.com



AseRAUEaSUiian s AsuLUas Big Data — Think with Google

| I i I CONSUMERS SEARCH FOR A VARIETY OF LOCAL INFORMATION

54, | 50%

with Google v

SMARTPHONE Business Directions to Local store
hours local store address

38%

45 42

-k
D 4
COMPUTER/TABLET Availability of Business Local store
product at local store hours address

think with Google

~00d Trends

; O /‘ 6 Food With a Traveling Experimenting Bite-Sized The Pasta
Function With Pork Snacks Comeback

Through Taste
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