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Local to Global Adenaduszndlng Auafin)

Thailand’s Cluster Vision: World Leader in Niche Markets
Selected Niches

Kit I;GOd;. th » Important sector with declining world market position
IREA L S8 » Insufficient value chain presences and lack of brands key issues
World
Fashion: » Three (Textiles/Apparel, Jewelry, Leather) important sectors with
Asia Tropical declining world market share and few linkages
Fashion » Insufficient value chain presence and inconsistent policy key issues
Tc_mnsm:_ = Important sector with potential for significantly higher value creation
Tourism Capital S o :
. = Lack of shared vision is critical constraint
Asia
Atitomotive: . Gmw;n_g sector with small world market share moving gradually out of
Debroit of As protection
il » Low level of productivity and innovation key issues
Software: - Very small sector of few companies
World Graphic * Uncompetitive business environment and lack of linkage to existing IT
Design Center activities are critical issues

Source : Thailand’s Competitiveness, Michael E. Porter, Bangkok Thailand, 2003
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Growth &
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(Position Shift for MOC's Reform)
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Vision: (1) Smart Consumers & Fair Market (2) Efficient Trader
(3) Competitive Producers (4) Efficient / Proactive MOC
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NAFTA
3 Staaten

ECOWAS
15 Staaten

Staaten
92 Mio.

21 Staaten
2 647 Mio. Einw.

Wirtschaftshiindnisse 2007 (Auswahl)
APEC = Asia-Pacific Economic Cooperation, ASEAN = Association of
South East Asian Nations, CEFTA = Central European Trade Agreement,
COMESA = Common Market for Eastern and Southern Africa, ECOWAS = Economic
Community of West African States, EFTA = European Free Trade Assaciation,
EU = Europaische Union, Mercosur = Mercado Commun del Sur, NAFTA = North American Free Trade
Agreement, SACU = Southern African Customs Union, SADC = Southem African Development Community

Local to Global ﬂ&j&lmiﬁ’] (Trade Bloc)
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Local to Global

ensAanUszmalng (Country Strategy)
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Growth rate per year = 2.8 % #ol
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Biochemical products/
Bio-plastic/ Bio Materials
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Growth rate per year = 7.8 % #ieU 2555-60, 5.1 % #el 2561-70
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WORLD TRADE
=

ORGANIZATION

> Agriculture and agriculture
negotiations

Anti-dumping and rules negotiations
Balance of payments

Customs valuation
GATT and the Goods Council

Import licensing

Information techneology products
Market access for goods and related
negotiations

> Preshipment Inspection

> Rules of origin

> Safeguards (contingency trade
barriers)

> Sanitary and phytosanitary measures
(food safety, animal and plant
health and safety)

> Schedules of concessions on goods

> State trading enterprises
> Subsidies and countervailing
measures and rules negotiations

= Tariffs

> Technical barriers to trade
> Textiles

> Trade facilitation

MOV Y Y WY

Source : www.wto.org

The Agreement on Trade-related
Aspects of Intellectual Property Rights
(TRIPS Agreement) and related issues
in the WTO.

> |ntellectual property gateway page

> TRIPS and public health and
dedicated webpage for notifications

> Geographical indications
> Article 27.3(b), protection for plants

and animals. traditional knowledge
and biodiversity

> Non-violation complaints (Article
64.2)

> Technology transfer

> Least developed countries' priority
needs

Dispute settlement

> Dispute settlement gsateway page

Trade Agreement | WTO

intellectual property Other topics

The General Agreement on Trade in
Services (GATS), financial services,
telecommunications, etc. Includes
analyses of service trade liberalization
and day-to-day work on trade in
services in the WTO.

> Services gateway page
> Services negotiations

> Accessions (goes to “The WTO" —
institutional information — section of
the website)

> Building trade capacity
> Aid for Trade
> Technical assistance and training
> Integrated Framework

> Standards and Trade Development
Facility (STDF)

= Civil aircraft

> Competition policy

> Development

> Electronic commerce

> Environment

> Government procurement

> Investment and trade

> Regional trade agreements and

negotiations on RTAs
> Trade policy reviews
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s Economy Score' Prev.2  Trend®
@ Sswitzerland 5.76 1
The Global
Competitiveness Report
2015-2016

Kiaus Schwab, World Economic Forum
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Source : World Economic Forum



Local to Global

WERLD
ECONOMIC
FORUM

~—

Insight Report

Global Risks 2015
10th Edition

B Economic

B Environmental
B Geopolitical
B Societal

B Technological

Source : WEF, Global Risk Report 2015

Top 10 risks in terms of

Likelihood

Interstate conflict

Extreme weather events

Failure of national governance

State collapse or crisis
Unemployment or underemployment
Natural catastrophes

Failure of climate-change adaptation
Water crises

Data fraud or theft

©QO0Q0OOSOOOOO

Cyber attacks

Global Risk Ranking

Top 10 risks in terms of

Impact

o Water crises

Spread of infectious diseases

Weapons of mass destruction

Interstate conflict

Failure of climate-change adaptation

Energy price shock

Critical information infrastructure breakdown
Fiscal crises

Unemployment or underemployment

Lo - -2 QR - - g

Biodiversity loss and ecosystem collapse

FeuaNdssvaslanldszyissenisanudssiiiuniineavadan

TnauusUszsinnvasanudsseandundu 5 Ussinuan Ao dnuasegha

Y, a v [y, & Y 'y v Py < Y v
ATURILINADY ATUNISLLDY ANUFIAN wazA uwmAlulad duaztula191u

\WAsegnauasdnNlulilan 1NN YULATINaNTENUNINNTINTUDY LAZITOY

Q5U5IIULAZSIIUAUIaNa U asdenansenululendng



Local to Global Global Supply Chain
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Local to Global

LETTUCE

Canada, Chils, Dominican
Rapuibl, Meaioo, Paru, USA

1

The Well-Traveled Salad.
Do You Know Where Your Food Has Been?

A5 consurners, many of us fail to recognze that even our

7 CUEHMBERS
Canacls, Honcuias
M exices, Spain, .J"."

‘ﬁ?ﬁ

[ Y
"% ¢ FETA CHEESE
a X

T8

Canada, Danmark, Egyat, Gemary,
Creece, |wmanl, 1faly, Terkey, UK, USA

domestic and local food supplies are part of a global net-
wiork. The daily activity of consurming food directly links our
health as humans to the health of crops and produce, food

anmals, and the emaronments in which they are produced,

0O.5%

—3"4-'--._.

‘_.. 1
o, B

YINAIGRETTE
Argeniing, Bragil, Careds, Chile, Chirs,
France, Germany, Greacs, Ircka, Indonesas,
Izaly, Medco, Momooo, Peny, Portugal, Spain
Thailand, Tunmia, Turkey, LSA, Vietnam

4o

Agriculture & Food Supply Chain

:Fn

2 A

CROUTOMNS

s Argenting, Austrata, Brazl, Canads,
Chira, Frames, Incka, Mewica,
Matherlands, Poland, Russa,
Switzesdand, Unaguesy, LS, Vistnam

¥ -
v 2

K

h TOMATOES
Canada, Domincan Repukblic,

Holand, fraed, taky, Mexico, LIE&

OMIONS
Carada, China, Sermary, India,

-

il

OLIVES
Gravcs, |srael, hMexico, Spain,
USA

SPROUTS

Argantna, Australa, Bangladash,
i Canada, China, Egypa, Francs,
india, Mioroceo, Nepal, Fakstan,
South Africa, Span, Turay, US4,

MAMNDARIN ORANGES

sracl Mexico, Morocoo, Sowrth

A ‘Elmr l-le&appmad: o {ood safety—bringing togsthar Bupartlmaml resources from the dinical, veterinary, wddifa health,

INSTITUTE OF MEDICINE
'h. -afndatu mmt—hut}mmmﬂalbmﬂmmm pﬁ%ﬁ.mmﬁﬂmmumhﬁmulm : 3 ot AL ACADEES
;1&\ and them from accurring in the first place. MOTE: Courties ane lished in |phatietical arder and not By vokime of axpor. v o, adu



Agriculture & Food Supply Chain
SEAFOOD SUPPLY CHAIN

TECHNOLOGY
SUPPORT COLLECTION PREPARATION
FOR RESOURCES PRODUCTION/ FROM 157 OF VALUE-ADDED DISTRIBUTION/
MANAGEMENT CAPTURE PRODUCER POINT PRODUCTS LOGISTICS
Wild capture
Agquaculture

Retail/restaurant

Aquaponics Produclts from discards
(fish & vegetable) Large-scale buyers

Mania Consuliing Inc, 2013



Local to Global Global Products

Products

Sémiconductor: &
anic Equipm

= Soft Drink
Concentrates

Clothi
& Show

. Food / Drink . Metals / Minerals . Precious Metals / Minerals . Wood Products
. oil ‘ Textile / Apparel . Machinery / Transportation . Electronics . Other

Source: CIA Factbook
Simran Khosla/ GlobalPost



Local to Global Global Outsourcing

TUaUIANNISUSUNSIANTSYRsReRnsaZiinLa T uTiazsisdnnsaadueud
The Top Three Pty Rt
lail91unan (Non-Core Business Process) 1#a4ansNnda1ud1uey
2005 2015 . ¢
. ) RWIZUISURAYDULNU TUaNEUetaenan Business Process
© India China

: : Outsourcing Fauualduaziluanwauziiiunis Outsource 581N
e China India

€) CostaRica | USA.

UszmAnngdu wazunslssinanldanenagnsaliaiusadnduundy
KU1 Tun155UUIN1s Outsource TuseauUssine

COLLABORATIVE OUTSOURCING-WHERE CUSTOMERS AND SERVICE
FROVIDERS WORK TOGETHER TO INNOVATE NEW PROCESSES AND LEVERAGE
MEW TECHMNOLOGIES-IS ON THE RISE AMONG LEADERS IN THE INDUSTRY.
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Local to Global

Mutual Recognition Arrangement (MRA)

ATPMC
NTPB A NTPB B
Country A ATPRS
MHM" Job Seeker Job
ASEAN MUTUAL RECOGNITION ARRANGEMENT Registration | Opportunities
ON TOURISM PROFESSIONALS (MRA)— Verification through the
HANDBOOK PP L :
Assessment  Certification «==3» ASERR Tourism Qualifications NTPB
TPCB Equivalence Matrix (ATQEM)

Front Office

Front Office

AT, ASSOCIATION
32 Job Titles - Six Labour Divisions

v

House

Keeping

Executive

HOTEL SERVICES

v

Food

Production

Executive

v

Food and

Beverage
Service

F&B Director

v

Travel
Agencies

General

TRAVEL SERVICES

Job

Interview

Work

Permit

v

Tour
Operation

Product

Manager Housekeeper Chef Manager Manager
Front Office Laundry : F&B Outlet Assistant Sales_&
: Demi Chef General Marketing
Supervisor Manager Manager
Manager Manager
Receptionist Floo_r Commis Chef Head Waiter Eemar Rigvel e
Supervisor Consultant Manager
Telephone Laundry Chefde Travel Ticketing
B d
Operator Attendant Partie Attanden Consultant Manager
Room Commis .
B t T
ell Boy Attendant Pastiy Waiter our Manager
Public Area
Baker
Cleaner

Butcher




Global Dynamic
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Global Dynamic

Agro-based
Air transport
Automotive
Electronics
ICT

Fisheries

Healthcare
Logistics
Rubber-based
Textile and Apparels

Tourism

Wood-based

ASEAN Priority Integration Sectors

1 Priority Integration Sectors

Greater public-private sector consultations and progress in the
tourism sector - ASEAN is implementing various measures under

{ the priority integration sectors. ASEAN Economic Ministers have had

consultations with private sector representatives on the textile and |
apparels, and automotive sectors. Significant progress has been made in
the |2 priority integration sectors that ASEAN has identfied to serve as |
a catalyst for economic integration in the region:

Warlumsisenssungunsdriululssvauedeu uas
Uszaldiiuvauiiasliaaslugnavnssusnegiiazdaeliiin
Uszlawiunigiinne Tnefidannassauiuiiezdaesly
AARARIMINTINSURUNINNIRY 12 gnannnTsu Suazdanaliiin
n1sUSuegnannlugaavnssumant desndussdesiiniaise
w3sunanuwdesluduussnulugasmnssumeani tasasiu

n1svenefnalUluauins

ﬁm : Moving forward with the AEC, SCB EIC analysis, February 2011



Local to Global Food Safety

FOOD & BEVERAGE SAFETY FOR THE INTERNATIONAL TRAVELER

What’s Safer & What’s NoOt
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Global Dynamic Platts
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HOME PRODUCTS & SERVICES NEWS & ANALYSIS METHODOLOGY & REFERENCE SUBSCRIBER SUPPORT ABOUT PLA
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Home | Products & Services | Agriculture Products & Services

Product Finder

Agriculture Prices, Industry News and Analysis (B T Ry
| Step 2: Choose a Service Type
Platts is your point of reference for global Agriculture markets. [Step 3 Choose a Product / Service
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We provide the biofuels, sugar and grains industry with critical market news and data, including price
assessments for Biodiesel, Ethanol, ETBE, EU Sugar and more.
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Global Dynamic

1

NO
POVERTY

CLEAN WATER
AND SANITATION

SUSTAINABLE CITIES
AND COMMUNITIES

ﬁéa

CLIMATE
ACTION

<

14

ZERO
HUNGER

LIFE BELOW
WATER

GOOD HEALTH
AND WELL-BEING

DECENT WORK AND
ECONOMIC GROWTH

Sustainability

QUALITY GENDER
EDUCATION EQUALITY

INDUSTRY, INNOVATION 1 REDUCED
AND INFRASTRUCTURE INEQUALITIES

1 RESPONSIBLE
CONSUMPTION

HE GI_OBAI_ GO AI_S AND PRODUCTION

For Sustainable Development

1

LIFE
ON LAND

1 PEACE AND JUSTICE
STRONG INSTITUTIONS

17 PARTNERSHIPS
FOR THE GOALS
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