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Thailand’s Cluster Vision: World Leader in Niche Markets

Food:
Kitchen of the
World

Fashion:
Asia Tropical
Fashion

Tourism:
Tourism Capital
Asia

Automotive:
Detroit of Asia

Software:
World Graphic
Design Center

Selected Niches

Important sector with declining world market position
Insufficient value chain presences and lack of brands key issues

Three (Textiles/Apparel, Jewelry, Leather) important sectors with
declining world market share and few linkages
Insufficient value chain presence and inconsistent policy key issues

Important sector with potential for significantly higher value creation
Lack of shared vision is critical constraint

Growing sector with small world market share moving gradually out of
protection
Low level of productivity and innovation key issues

» Very small sector of few companies

Uncompetitive business environment and lack of linkage to existing IT
activities are critical issues

Source : Thailand’s Competitiveness, Michael E. Porter, Bangkok Thailand, 2003
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AUNRIBIYNEAANTNIINTIAN (Trade Strategic Position) Thailand 4.0

(Smart Industry + Smart City + Smart People)

:
Thailand . Thailand |
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Advanced | Smart Thailand
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T ————— World Competitiveness Ranking 1 Year Change

SWEY 2016 OWEY 2017

OWCY 2016 OWCY 2017

Hong Kong SAR, 1 (0)
Switzerland, 2 (0)

ﬂ @
“'L 3 Singapore, 3 (1)
[ usa,a(n) | <{4)
kY Netherlands, 5 (3)
%1% Ireland, 6 (1) o)
%} Denmark, 7 (-1) (b
@@ Luxembourg, 8 (3)
% Sweden, 9 (-4)
%, UAE, 10 (5)
j : Norway, 11 (-2)
“—;% Canada, 12 (-2) @@
N

R Germany, 13 (-1) (’@
' %}‘2 Taiwan, 14 (0)
}% Finland, 15 (5)
o ﬁ-@ New Zealand, 16 (0)
) Qatar, 17 (-4)
O,

China Mainland, 18 (7)

United Kingdom, 19 (-1) (@
Iceland, 20 (3)
Australia, 21 (-4) 0 @
Israel, 22 (-1) @@
Belgium, 23 (-1) @@
Malaysia, 24 (-5)
Austria, 25 (-1) \
Japan, 26 (0) q
Thailand, 27 (1) @
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S COREBOARD

4.1

4.1

4.3

4.4

4.5
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WORLD
ECC(’)NCfIC
FOQRUM

Insight Report

The Global
Competitiveness Report

2016-2017

Klaus Schwab, World Economic Forum

Source : World Economic Forum

Economy Score’ Prev.? Trend?
Switzerland 5.81 1 crrerees
Smgapore ......................... 572 ............ 2 ........................
Umted States .................... 570 ............ 3 .......... S
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GLOBAL COMPETITIVENESS INDEX

Basic requirements Efficiency enhancers Innovation and sophistication
subindex subindex factors subindex

Pillar 1. Institutions Pillar 5. Higher education and Pillar 11. Business sophistication
training

Pillar 2. Infrastructure PFillar 12. Innovation

Pillar 3. Macroeconomic Pillar 6. Goods market efficiency

environment Pillar 7. Labor market efficiency
Pillar 4. Health and primary Pillar 8. Financial market
education development

Pillar 9. Technological readiness

Pillar 10. Market size

Key for Key for Key for
factor-driven efficiency-driven innovation-driven
economies economies gconomies

Source : www.wto.org
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2 3

MINALIBIANTS mainszavsam
‘}f«tﬂ:ﬁ’}:ﬁ:ﬁ’ msuisHuning
firnuduiiontdw Mh’ﬁ”‘:’
(High Performance W

Organization) (PUbl'C Values)

1 4

msasreanuduide N1INITTUY
Tunstdiuinig AMSUIMITIUTIVNS

Ussyrvu WUUYIINTS

(Service Excellence) (Integration)
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Growth &
Competitiveness
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sznaumag 15 nay
T T New Economy

6 Capitals (6Ks)

1. 9 Uaanttuu

capital intensiveness

2. LL‘V’J‘E"H of the Nation Creative Economy !
3. ﬁ‘iﬁ'ﬁiﬁl‘b}m”l Creative-driven Industries |

aa o o Natural Physical
4. ﬂ'lWEluﬁl‘iLl.ﬂt’Jﬂ‘lﬂﬁu Capital Capital

. NC PC Knowledge Based Econom
5. NNSNSEAELALY e (PC) g X
a a P Cultural ICT-driven Industries ||
6. GNANTITNHN Capital
9
Social T (CC) H ! - R

7. ﬁﬂqﬂﬁlﬂﬂ‘iﬁ‘ﬂd ocia uman R&D-driven Industries
8. Aaln1sudna 39 (HC) 2 2
9. NAUARAI] Old Economy

capital intenseness

10 YUHNALASZURONSSH

Differentiated Assembly [
-driven Industries

1

Non-differentiated Scale ' [ 1]

11 N1SVNBINLTS

ARHULGTTH Financial Capital (FC)

12 NISUNNSURU INg
-driven Industries

I I
| |
| |
| |
| |
i i
I I
| |
| |
| |
| |
i i
I I
i | Capital Capital | |
I I
| |
| |
| |
| |
i i
I I
I I
| |
| |
i i

13 21115 N i
14 AURS Factor-driven Industries ' [1]

g o '
15. danAwnIg a1 FUNUANMNTTUNTNAIUINSIATYFNILALHIANUAIYIRA
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NFZUIUNAUNITUINSLTINAYNS JadudAgunanauAsygnaaseassn

v

vg@ The local strengths: Successful creative economies
“— | are found in close proximity to academic, research and

- | cultural centres, allowing ideas and people to mingle.
Factors for Enabling
the Creative Economy The technological enablers: Digital technology )

enables creative ventures to be launched from any
location at scale, and successful creative entrepreneurs
have been able to harness technology to their
_advantage. Y

The inspiring entrepreneurs: The catalysts in creative

hubs are successful individuals who demonstrate what

IS possible while inspiring and training other creative
entrepreneurs.

(The role of government: By using regulation and A
e Lincentives wisely, governments can help create the right
kconditions for creative economies to flourish. )
The power of place: Creative economies are in places
where people want to live due to location and amenities
— and the most successful have established themselves
as international hubs.

THE ROLE OF THE INSPIRING
GOVERNMENT ENTREPRENEURS

THE POWER
OF PLACE
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Y - ] = -: s R
ATHENAANETTA” Ad WhRANsfuRGauAsHIiaUuuguIeansdesdianud (Knowledge) nsnmn (Education) n1s
& - - 1 d o .: - !
a519859A0U (Creativity) wazmslimind@unsiloyan (Intellectual property) AvianlenfunugN1eTRLEsH (Culture) 3dy
auANIIaIdIAN (Wisdom) uasialulatiuinnssusduluid (Technology and Innovation)

Thailand 4.0
(Smart Industry + Smart City + Smart People)

Thailand 1
30 !

- . e . . 5
>

Light Heany )
A n dgst Industry : Creativity + Innovation
i sty Advanced Smart Thailand
Low wages : I
Machine

37 : AINUAMENIIUNITWRIUINISLATHINALAZHIANUVIYIA
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Thailand 4.0 : Transformation

* Food, Agriculture and * AgriTech

Bio Technology * FoodTech
* Health, Wellness and e HealthTech Fall within scope
Biomedical Technology of
* Smart Devices, Robotics * RobotTech iital
and Mechatronics Dighta :
ot or o s FinTech Manufacturing
igital, 10T an . EdTech Platform

Embedded Technology

eMarketplace
« eCommerce and
Service enhancement

Smart City
Platform

DesignTech
* Creative, Culture and Lifestyle Business

High-Value Services * TravelTech

Source: NSTDA, adapted from “Thailand 4.0% by Dr. Suvit Maesincee




Thailand 4.0

NFZUIUNAUNITUINSLTINAYNS

avioamnisiaovidagu

E— muoslduin

swldinauidugevaulng

2558 N

gndandwawisolu 4 nguidmug

Us:inalngluaaa @ @ @
4 |

_gls.mﬂlnu 1.0 InBasIuLAIiy SMEs 1Gu uBmsuam 1SV WANG:A
duAalIinuasnssy ‘ 2

inuasaduing Smart SMEs & A ¢ Ians
uasavuing Wa: Startups uSmsyamav HSVOWUADIG
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oy
mw_

IJagun IJagun
1ASLASIVIAISUSAYDNAIKNSSY

IWUAA
Value Added
&
R

AdIUKhanhand ADIUA”RaINhand \ — /
IBoBoMuW IBV3PUUSSSU

asioyann
High Value

b»h»»@»?ﬁ%

—— Produeti¥ity ——

IUIRUADEDNENMSADIUANASIVASSAH UDMNSSU SNenFans InAalulagl msooaia-uriun
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NMISAMUILFUMILAZUSNIS UUSIUUNMISAIEDA38:

(Innovation) {Digital

> Trade & Services 4.0 ¢
§ for Thailand 4.0

msfua:udmsvaols:inalneluga 4.0
Trade 4.0

Services 4.0
usanssugaomsuinising

(Smart Trade Platform) (Innovative on Thai Services)

anuAaaswassa Scuusssu inalulagasasa
uSanssu inalulagédooa orsuninazncwidn  msimmsuuvy [Creatvity (GBI DigiAL fceanoiety
Technology) (Emotional) 1Ewsuuau
(Borderless)
A2IUATAINNIDNISA mnasgw (Standard) yanawns (Human Resource)

wmnasgw (Standard)

[Trade Facilitation) ua:gusznaums (Entrepreneur)

Ralovaomsduindouds:inslnalRysdmsiuazusms 4.0

Sufficiency Economy Inclusive
KaNMSUSBIUIUDIASUSTIOWDINED msidgdousauyaonnnindou
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Thailand 4.0 : New Growth Industry

Telemedicine

~—— 50 Medcal
4 Thalland 4 0 o Aealin Mellness

: Tocl Devices -
Driven by ~ -
Industry 4.0

Source: NSTDA
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NITUIUNAUNITUSHISLTINALNS World Trade Organization Trade Topics

-
)-/_.- WORLD TRADE
Z/ ORGANIZATION

services ——————intellectual property Other topics

> Agriculture and agriculture The General Agreement on Trade in > Accessions (goes to “The WTQO"” —

negotiations Services (GATS), financial services, The Agreement on Trade-related ‘ institutional information — section of
> Anti-dumping and rules nesotiations telecommunications, etc. Includes Aspects of Intellectual Property Rights  the website)
> Balance of bavments analyses of service trade liberalization (TRIPS Agreement) and related issues . g iiding trade capacity

balance or payments . ;

) and day-to-day work on trade in in the WTO. > Aid for Trade
> Customs valuation - - .
) services in the WTO. > Technical assistance and training

> GATT and the Goods Council e e s > Intellectual property gateway pagé . | tesrated Framework
> |mport licensing > Services nesotiations > TRIPS and public health and > Standards and Trade Development
> Information technology products dedicated webpage for notifications Facility (STDF)
> Market access for oods and related > Geographical indications > Civil aircraft

negotiations > Article 27.3(b), protection for plants > Competition policy
> Preshipment Inspection and animals, traditional knowledge Development
> Rules of origin and biediversit > Electronic commerce
- ‘;afe_gual)'ds (contingency trade > ginz-w::-lation complaints (Article . Environment

arriers 64.2)

> Sanitary and phytosanitary measures > Technology transfer : ﬁ\c::;;n;:tn';:;o:;z:ment

(food safety, animal and plant > Least developed countries’ priorit e

health and safety) needs > Regional trade agreements and

negotiations on RTAs
> Trade policy reviews

> Schedules of concessions on goods
> State trading enterprises

> Subsidies and countervailing Dispute settlement

measures and rules negotiations > Dispute settlement gateway page
> Tariffs

> Technical barriers to trade
> Textiles
> Trade facilitation

Source : www.wto.org



NFZUIUNAUNITUINSLTINAYNS

Creative Economy | Cool Japan Strategy

Overall Image of the Cool Japan Strategy to Make Large Profits

Cool Japan-related products :

1. Creat;'ng a Japan

(Dtstrtliutt n &

broadcasting media)

=

2. Making profits locall
(Logistics I;& commerci_ll |:> %ﬁﬂ

(IEE@

-__-

(that have large markets) [in Japan J

=3

<Consumer goods (BtoC)>

QO Fashion, apparel
O Beauty and cosmetic

ODiniﬂg out (Sushi, ramen, sweets,
etc.)

Q Retort and other processed food

QO Ligquor and beverages

O Dishes and cooking euipments

Lifestyle

O Home appliances, Washlets, etc.
Q Interior accessories and furniture
QO Stationary goods, sundries, and
traditional craftwork

O Sightseeing spots
O Inns and hotels

I

B { QCooking programs

.

~

QO Animation

OMusic programs

Olnformation
programs, etc.

QOFashion programs
ODramas, etc.

QODramas, efc.

_| OVariety shows
QODramas, etc.

OTour programs
Qlnformation

programs, etc.

—

¥

i OStores (Character goods, etc.)

L

il OEvent and live concert venues

OAppearance in CMs (Personalities)
ODance classes, game centers, etc.

OStores (Clothes, nail salons)
QEC sites
QOFashion shows, etc.

OStores and restaurants

""| OSupermarkets and convenience

stores, efc.

OStores (Electronics retail
stores)

| ODealers

OEC sites, etc.

OTravel agencies (Tours)
QAirlines, etc.

-

| ONoda [Soy sauce]

. OKyoto [For luxury-

QAkihabara [For Otaku])

OGinza [For mature
ladies]
OShibuya [ Kawaii]

OHarajuku [Street fashion]

OTsukiji [Sushi]

secking people]

OHokkaido [Skiers]
QOkinawa [Divers])

Exploring sales channels through

7

Mechanism for
incubation though
cross-industrial
collaboration

OProvision of risk money
when companies intend to

conduct overseas businesses
to make large profits in
specified fields

OPlanning of the
overall strategy and
miscellaneous

administrative services for
individual companies

Securing broadcasting &
distribution channels through
collaboration with local

collaboration with the retail and “Visit Japan” campaign

distribution businesses, such as *Create a mechanism to invite

broadcasters commercial bases japan jbléowem to “meccas” in Increase
*Widely disseminat tent, fashion, food, *Create a mechanism to gampmfrc locally apan and promote 2
fou:-f_f,ﬁ} oj};’:’;ﬁ:’;; ,f,f}" if,rzﬂ{?:e:‘?(;_{m through gmducz sales and provision f services consumption in Japan Natlonal
consumers to create a Japan boom in foreign (stores, EC, TV shopping, etc.) Wealth

countries



NFZUIUNAUNITUINSLTINAYNS Creative Economy | Cool Japan Strategy

B Through the Cool Japan Strategy, ensure employment by promoting overseas development by small and
medium businesses and young designers, attracting tourists to Japan, and revitalizing local communities.

Construction of creative ecosystems .
Japan Promotion of creative cities, etc. AS|a’ EuroPe’ USA’ etc.
Fashion Anime Implementation of foreign
fr hYS . ) development projects 4
Creation of funds, etc.
. (72]
Conknect thosiz in chadrge, ttl1|e g Parisian girls in
workers, creators and sma g A
Students learn Sconis didy ek and medium businesses, % fgs(:]t:)h: e
E uaents stu sKetchin .
about clothing patterns J1k Y 9 with world markets. = (Japan Expo)
=
Regional specialties oy
Food culture ! : 0
and design skill Transfer Cool Japan's 2
( AV S ) popularity to export products pe
. c 0 : Janadriya festival
) ©
S | Outbound 4 in Saudi Arabia
- . " 2 . P
Ct:ljefs Jemiorpirats Kumano brushes / j
\ apanese food JL )

Tourism
Inbound
- . ; : Coming to Japan in search of the
our guides for foreign tourists " | thing" and the " | ol "
(Akihabara) real thing" and the "real place

Tourism promotion
Loosening criteria for creators' visas
Etc.

(Visits by tourists and creators)

10
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> - - -
S e TR Creative economy vitamins

& NAVER Sector Key agenda (technologies to be applied)
data 2015 &T
T @ s Vitamin ‘ : : :
c,“. CGroup  Culture duy 17 R A Management of agricultural, farm products (sensor, big data)
| Gyeonggi |

Services linking tourism, culture and local government
(QR code, augmented reality, 3D video)

Korea IT services March 30 -
Telecom 2015 Vitam n '
Hanjin Group  Aviation, marine July 22 CUIture

transport, logistics 2015

e

@ e ey | Vitamin R 'F' Machine-to-machine communication based management
ilmalaidiodic A M of food distribution and safety (RFID, smart device, app)

Hanwha Solar energy, ICT ;ﬁoay 22
15 :
Sejong = Vitamin l ; LTE-based intelligent railroad, smart autonomous driving road,
SK s b ey Infrastructure localized GPS satellite navigation

Vitamin Sensor network-based warnings against accidents and disasters,
Safety protection of the socially disadvantaged (GPS, sensor, app)

Source: the ministry

e . “oreat »
g o \Where Korean stands in terms of “creative economy
ol Korea's mark out of 10 scale
Hyundai Automobile Jaary Sectors of capacity (ranking among OEDC members)  Average for G7 members
Motors 27 2015
p— Human resources  |NINININININN 6.5 22) I S sy
St woamuseage  Hyundai Heavy Shipbuilding, July 15 .
e e L Innovation  [IINININN 5.4 (11) HEEREL55
B -
=S Bl Tc HNENEEEREESG6) HENNEENN?O
oo R ey Cuture [N 3.7 09) EEEENIS3
iy . Society [N 6.7 (21) i i e | Y L)
Dorfn o A Jine 28 Creative economy
capacity mdex=Average .-...| 6.2(20) .--l 6-6
LOTTE (ote Retail, tourism  March 18

2015 Source: Hyundai Economic Research Institute
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2017 Special 301 Report

n1sazklianiwdaunisleyeyn | Special 301 Report

Priority Watch List Watch List

e Algeria e Barbados e Jamaica
e Argentina e Bolivia e Lebanon
e Chile e Brazil e Mexico
e China e Bulgaria e Pakistan
e India e (Canada e Peru
¢ Indonesia e (Colombia e Romania
e Kuwait e (osta Rica e Switzerland
e Russia e Dominican o Turkey
T L e Thailand Republic e  Turkmenistan
e Ukraine e Ecuador e Uzbekistan
e Venezuela e Egypt e Vietnam
e Greece
e (Guatemala
THAILAND

Thailand remains on the Priority Watch List in 2017. The United States is prepared to review that
status if Thailand continues taking positive steps and makes substantial progress in addressing the

concerns described below.
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nounAauadnavovinalus:g:nal vo U

v
-
S=¢l:N
Digital Thailand II:
Full Transformation
UszinAlnangmsadnalnanaud
AduindounadausTasimnuinnssy
oInaltpeIAUANaNIW

s=¢=N o
Digital Foundation

Us:inATngavnu nazaswsiusinfuns
WOWUNIFISUSMIIa:avAUGINa

OOU

QO—I:)OTJ

0 s:e:f s:e:f @
~ .\ Digital Thailand I: Inclusion Global Digital Leadership
5 nnmAdugovUs:inATnedaiu Us:inAlngaglunduus:inanwouuiad
soufuiRsusiIa:avARGINanIY awnsniginalulagiodna
IUINVUS=B15S asoyaAMuIASUSio

lia: nmmm\}aun uamuﬂ'uﬂu

Source : nszNsIWAlUlagaTAEUIALAZNTHENS
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S&P Global UserName Password Search Platts n

Platts My Subscriptions | Register | Contact Us | Forgot Password | Help Advanced Search

HOME PRODUCTS & SERVICES = NEWS & ANALYSIS METHODOLOGY & REFERENCE SUBSCRIBER SUPPORT ABOUT PLATTS

0 BAoe Al s

NATURAL GAS ELECTRIC POWER COAL SHIPPING PETROCHEMICALS METALS AGRICULTURE

Register with Platts

to access FREE premium content

REGISTER

PRODUCT FINDER
Step 1

| Choose a Commodity 8|

A
Insights that drive opportunities

The information you need across
the commodities markets

> Read More

nsdnfsdaya 117813 wazmsdassideyadedn Wusasdrrguinlunisuimsianisiusuian

lnglannzdayavesduavivaingauninisiasunlanasaamiselinnuliniueugs azaasdeln
ANUEIAYLNaUNUNanANULEBIaRasATUlA lua AR
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Big Data

WORLD POPULATION

7,510,150,275
Current World Population

61,251,329
Births this year

326,023
Births today

25,319,869
Deaths this year

134,770
Deaths today

35,931,460
Net population growth this year

I \JCDMIMACNIT ) ' N NALC
GOVERNMENT & ECONOMICS

$9,770,197,198
Public Healthcare expenditure today

$ 8,510,008,452
Public Education expenditure today

$4,083,719,238
Public Military expenditure today

33,268,083
Cars produced this year

63,274,313
Bicycles produced this year

87,634,327
Computers produced this year

4,464,920,271
Google searches today

HEALTH

5,649,003
Communicable disease deaths this year

3,307,604
Deaths of children under 5 this year

18,281,030
Abortions this year

134,500
Deaths of mothers during birth this year

39,086,288
HIV/AIDS infected people

731,516
Deaths caused by HIV/AIDS this year
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| I i I CONSUMERS SEARCH FOR A VARIETY OF LOCAL INFORMATION

54, | 50%

with Google v

SMARTPHONE Business Directions to Local store
hours local store address

38%

45 42

-k
D 4
COMPUTER/TABLET Availability of Business Local store
product at local store hours address

think with Google

~00d Trends

; O /‘ 6 Food With a Traveling Experimenting Bite-Sized The Pasta
Function With Pork Snacks Comeback

Through Taste
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I Internet companies

Selected, 2013 Market Average
Total value of Active  Spending per value* spending per
transactions, $bn users, m second, $ per user, $ user, $

€L

Alibaba'

(United States)
1N =R
Al JD;CSL:Q 21 47 PROCESSED 120 000
(China) PER SECOND ’
.............................................. BY payme.nt
GROKUten 16 | go AA#IPIZIA}I ﬁtransactlons ,)
(Japan) 175 ,OOO ik s
ovders BY ALIBABA

CLOUD

Sources: Company and press reports; AT PEAK

The Economist estimates

Source : http://cdn.static-economist.com/sites/default/files/20140920 GDC111.png
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SignIn| Join Free My Alibaba ~

. o _
Alibaba.com What are you looking for... Get Quotations v
T y g
Global trade starts here.
Home > All Categories
Products by Category
& parieulture & Food ;’_ ( AppareI,T.extlles & Auto & _ 4, Bags, Shc_:es &
N\ 7] / \  Accessories Transportation L | Accessories
nn Electrical Equipment, O -
| Electronics \_ / Components & [ Gifts, Sports & Toys [ ] Health & Beauty
o T Telecoms — —
[ ] Home, Lights & //7]) Machinery, Industrial r ~ Raw & Processed { 1 J Packaging,
./ Construction /s Parts & Tools " Materials L—:;——ﬂ Advertising & Office

Source : Alibaba.com



Global Risk Report

NFZUIUNAUNITUINSLTINAYNS

Top 10 risks in terms of

WORLD
ECONOMIC
FORUM

Likelihood

Top 10 risks in terms of

Impact

The Global Risks o

Report 2017 ©
12th Edition o

gy
Wit /1

',

©0Q0OOoeO

Extreme weather

Large-scale involunta

Matural disasters

errorist attacks

events

Vv IMIgration

Data fraud or theft

Cyberattacks

llicit trade

Interstate conflict

Failure of national governance

0 Weapons of mass destruction

6 Extreme weather events

Q Water crises

o Matural disasters

@ Fallure of climate-change mitigation and adaptation
@ Large-scale involuntary migration

o Food crizes

Q lerrorist attacks

Q Interstate conflict

@ Unemployment or underemployrment

M Economic M Environmental [ Geopolitical M societal M Technological

ndayasnenuaudesvadlanaziiulidnanudsiilon1anaTug Az aTaINan TENUTULSS

Tugq9da.6. 2017 dududssnuiinganudawinaay (Environmental Risk - #13g2) Inaniiiso9v99

1 U o dl ] 'Y 'Y U [l v 1 = [
N13naN19318 (Terrorist Attack) bbALIDINTINIANYAINAIYDTIOINYLIN ag’tuaumgamummnu

wazegluadnuauladnizesfaizasranislauanidumaiiug dasesilasuauaulaluduaunun
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NFZUIUNAUNITUINSLTINAYNS Sustainable Development Goals (SDGs)

NO ZERO GOOD HEALTH QUALITY GENDER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY

CLEAN WATER DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED
AND SANITATION ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

1 SUSTAINABLE CITIES 12 RESPONSIBLE

CONSUMPTION

HE GI_OBAI_ GO Als AND PRODUCTION

or Sustainable Development

AND COMMUNITIES

CLIMATE LIFE BELOW LIFE PEACE AND JUSTICE PARTNERSHIPS
1 ACTION 14 WATER 15 ON LAND 16 STRONG INSTITUTIONS 1 FOR THE GOALS




NFZUIUNAUNITUINSLTINAYNS SDGs | Water Footprint

1 glass of milk 1 cup of coffee

"1 200 g 35 @140

litres litres litres

1 glass of wine

Water

Footprint " litres L T itres
Assessment
Manual

Setting the Global Standard 1 hamburger

20 2400

litres

ArjanY. Hoskstrg
a ch

ndymnsvauaauii silfesdnsiraSulianuhdniv
msu%mﬁﬂmsﬁﬂwLﬁﬂﬂszﬁw%mwgaqﬂ Tagtawizatingdanis
aruauaugaidsiiintulunszuaunandniuduazuinig
feusadunseuaiinanunislditlunszusunmsuinda
AszUIUNSTIBand “Water Footprint”

Source : insearchofcleanwater
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CORRUPTION
PERGEPTIONS
INDEX 2016

RANK COUNTRY/TERRITORY SCORE

1
7

13
15
20

New Zealand 90
Singapore 84
Australia 79
Hong Kong 77
Japan [
Bhutan 65
Taiwan 61
Brunei 58
Korea (South) 53
Malaysia 49
Solomon Islands 42
China 40
India 40
Mongolia 38
Indonesia 37

Maldives 36
Sri Lanka 36
Philippines 35
Thailand 35
Timor-Leste 35
Vietnam 33
Pakistan 32
Laos 30
Nepal 29
Myanmar 28
Papua New 28
Guinea

Bangladesh 26
Cambodia 21
Afghanistan 15
Korea (North) 12
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Urbanization =
City asa
Customer

Bricks and Qicks

o°

Future
Infrastructure
Development

Smart is the New
Green

Innovating to
Zero

A

Health, Wellness
and Well Being

Social Trends: Gen Y,
Middle Bulge, She-
conomy,
Geosocialization

' New Business
\,/ Models: Value
for Many

-

Future of
Mobility

Connectivity and
Convergence

: Economy:

Beyond BRIC: The
Next Game

Changers
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ASEAN 20 202 :
FORGING AHEAD
TOGETHER

The five giants of Asean

VIETNAM t«
PHILIPPINES

@ one vision, one identity, one

URBAN ANNUAL GDP ' CORRUPTION | EASE OF DOING : FIXED BROADBAND

THAILAND POPULATION | GROWTH RATE: RANKING BUSINESS ! SUBSCRIPTIONS
> Of total Out of 175 June 2015 dataout | Per 100 population

! countries globally | of 189 countries

INDONESIA 530/@ 5% 107 11

119

L A QO & F Y6/ O] v I iy Y =
muw 49% 09% 85 49th| 82

INDONESIA

A AL 104 QF .
PHILIPPINES | Z1. 217/ (;7). 70 @ @ ,
VIETNAM (N 4“ 2

Source: JLL, WORLD BANK, TRANSPARENCY INTERNATIONAL, FOCUS-ECONOMICS ST GRAPHICS

NOTE: All data for year 2014 unless otherwise specified
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Central Corridor
Eastern - West Corridor
Eastern Corridor

North - South Corridor
Northeastern Corridor
Northern Corridor
Southern Coastal Corridor
Southern Corridor
Western Corridor

Kunming

ASIAN HIGHWAY ROUTE MAP
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NFZUIUNAUNITUINSLTINAYNS China New Silk Road - One Belt One Road

€ The ‘Belt and Road’ and the AlIB are

both open initiatives. We welcome

China's 'One Belt, ! :
i e all countries along the routes and in

Asia, as well as our friends and

partners around the world, to take

an active part in these endeavors.”

W IEMEIZ2015F 54
BOAD FORUM FON AT ANNVUAL CONFERINCE 2095

Chinese President Xi Jinping

Europe Russia

Silk Road Economic Belt

Central Asia msssm China — Central Asia — Russia— Europe

s China =— Central Asia — West Asia —
Persian Gulf — Mediterranean Sea

' China =— Southeast Asia = South Asia
— Indian Ocean

21st Century Maritime Silk Road

mmm China=— South Sea — Indian Ocean
— Europe

Mediterranean Sea Persian Gulf

South Asia
~e,

&9
L 4
~, ! South Sea
4 ~ SD\ mm = China — South Sea — South Pacific
W ceee w0 'I \ Ocean
E 2 \
Southeast/Asia \\
TR / SO ,
South Pacific Ocean



NITUIUNAUNITUSHISLTINALNS Food Trend for Thailand

think with Google

~00d Trends

2010

Food With a Traveling

U.S. Report Function Through Taste

FOOD-LIKE DRUG-LIKE

NUTRACEUTICALS
OTC/
SUB-SEGMENT | Everyday Food Organic Food UGG Functional Nutritional Medical Prescription
Food Foods Supplements Foods Medicines
i

o g Udls
I R\ k=
LwamamaquwsIanuawmcnuns UAJTUNIW- qu
wall UU 63 mwsauwon:mlaumuu-isafuq

fian : Google | Food Trends 2016

(,,,,,,; (am,oz/é W/A




NFZUIUNAUNITUINSLTINAYNS Food Trend for Thailand

o ‘ in the United States from 2011 to
. dollars)*

. e e
Retai! dollgr s » :

A o8
P i A L i
v TR 2018 (Sawifes (@
<
=)
M
D kais .‘ ;
ey ST )

10,544

autnsaey Tuil 2006 yasaaaAnduiluilszana 696 s uLnstey
4 s1e9uaad Packaged Facts aanisaiyariaaialuil 2010 J1ag
NduLily 1.7 Wudhutndaea uay 2.6 Wuaruwsaeyvludl

2012
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Global Supply Chain

LETTUCE
Canada, Chile, Damnican
Republic, Mexico, Peru, USA

The Well-Traveled Salad.

Do You Know Where Your Food Has Been?

As consumers, many of us fail to recognize that even our

i

© 7, CUCUMBERS
Canada, Honduras, incia,
Mexico, Spain, USA

Canada, Danmark, Egypt, Germany,
Crenv’e Israel, Italy, Turkey, UK, USA

\ \ ¢
{ ? FETA CHEESE '
) B\

domestic and local food supplies are part of a global net-
work. The daily activity of consuming food directly links our
health as humans to the health of crops and produce, food
animals, and the environments in which they are produced,

=

s Argenting, Austrata, Brazl, Canada,

CROUTONS

China, France, Incds, Mexico,

Nathaerlands, Poland, Russa,

Switzerand, Uruguay, USA, Vietnam
. » SN =

h TOMATOES
Canada, Dominican Republic,
Hokand, sraed, ltaly, Mexico, USA

ONIONS

Canada, China, Germaryy, India,

USA
]

'I VINAIGRETTE
Argenting, Brazil, Canads, Chile, China,
France, Germany, Greace, Inda, Indoness,

Thailand, Tungia, Turikey, USA, Vietnam

Italy, Maxdco, Morooce, Pernu, Portugad, Span,

SPROUTS
Argentina, Austraba, Bangladash,
Canada, China, Egyps, Francs,

ndia, Morocco, Nepal, Pakistan,
South Africa, Span, Turkey, USA

..
‘ OLIVES

Greece, Israel, Mexico, Spain,

USA

MANDARIN ORANGES

israel Mexico, Marocoo, South
Africa, Spain

Source : waw.iom.edu
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Apple's iPhone Boosts Some Asian Economies Dialog ST
A closer look at the key Apple suppliers® semiconductors Microelectronics

,’ ¢.—‘\‘_ CAMERA LENS

| TAIWAN ; i R Texus
Largan Precision; Genius FaER » Instruments
Electronic Optical A

DISPLAYS

JAPAN gy SOUTH KOREA
. Sharp; Japan “.,:;, LG Display

‘ Display

MICROPROCESSORS (INSIDE)
@ SOUTHKOREA
\}.@ Samsung

*— METAL CASINGS

TAIWAN
Catcher Technology; Hon Hai ROREA GERMANY

1 ASSEMBLER

m TAIWAN

Foxconn
N — — “Suppliers for iPhone 55 only IPhone 5S shown
Sources: IHS Technology; staff reports Photo: Apple The Wall Street Journal

Infineon

Shenzhen, Chin

iPh

find out more at
thegatewayonline.com

Source : http://slcmarketinginc.com/wp-content/uploads/2016/11/the-iphone-supply-chain_52cc3f65e9b98 w1500-1.jpg
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Insight Report

The Travel & Tourism
Competitiveness
Report 2017

Paving the way for a more sustainable
and inclusive future

Travel & Tourism Competitiveness

TRAVEL & TOURISM COMPETITIVENESS INDEX
Enabling Environment
1. Business Environment (12 indicators)
2. Safety and Security (5 indicators)
3. Health and Hygiene (6 indicators)
4. Human Resources and Labour Market (9 indicators)
5. ICT Readiness (8 indicators)

T&T Policy and Enabling Conditions
6. Prioritization of Travel and Tourism (6 indicators)
/. International Openness (3 indicators)
8. Price Competitiveness (4 indicators)
9. Environmental Sustainability (10 indicators)

Infrastructure
10. Air Transport Infrastructure (6 indicators)
11. Ground and Port Infrastructure (7 indicators)
12. Tourist Service Infrastructure (4 indicators)

Natural and Cultural Resources
13. Natural Resources (5 indicators)
14. Cultural Resources and Business Travel (5 indicators)



NITUIUNAUNITUSHISLTINALNS Tourism Trend for Thailand

Health and
Wellness

Educational
Tourism

Slow Travel
onTrain/ ()
Cruise

Genealogical
Tourism

Volunteer
Tourism

Travel

N Reg
|
3. Growing middle
class

‘Feel Young’
Soft
Adventure

Bucket List
O Travel




ﬂizuquﬁﬂﬁﬂ’ﬁﬁ%‘milﬁmﬂaﬁmé Food & Tourism Trend for Thailand

% "A very good restaurant in its category”
% % "Excellent cooking, worth a detour”
% % gB "Exceptional cuisine, worth a special journey"”
’ A =
" SAoNS <3

World Tourism Organization

13
10

- = N N

-4 =

Global Report on
Food Tourism

NG N ~I~I 00 60
o & (NE &
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NFZUIUNAUNITUINSLTINAYNS Smart Farming

SURVEY DRONES FLEET OF AGRIBOTS
Aerial drones survey the fields, A herd of specialised agribots tend
mapping weeds, yield and soil to crops, weeding, fertilising and

variation. This enables precise harvesting. Robots capable of

application of inputs, mapping microdot application of fertiliser
S I I l a a I I S I I l a r spread of pernicious weed reduce fertiliser cost by 99.9%.
blackgrass could increasing

Wheat yields by 2-5%.

FARMING DATA

The farm generates vast quantities
of rich and varied data. This is stored s

in the cloud. Data can be used as - ey

digital evidence reducing time spent 'l “".;
completing grant applications or i ‘_“_
carrying out farm inspections saving D

on average £5,500 per farm per year. whis Faidx

TEXTING COWS

Sensors attached to livestock
allowing monitoring of animal
health and wellbeing. They can
send texts to alert farmers when

a cow goes into labour or develops
infection increasing herd survival
and increasing milk yields by 10%.

: ——
SMART TRACTORS %

GPS controlled steering and
optimised route planning
reduces soil erosion,

saving fuel costs by 10%.

......

AAAAAA

fian : http://www.nesta.org.uk/sites/default/files/future_farms_infographic_precision_agriculture.jpg
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What is the impact
of innovation?

950/0. | 4
—omperilon

more competitive economy

o o
(? olG é?en Jsogs /o x

feel innovation can create feel innovation is the
a greener economy best way to create jobs

o > Ofs 4B
Psognér)ship " g)Zet/go \e’

feel partnership is more importont feel we should bring value to society
than stand-alone success as ¢ whole not only to individuals

Improve Lives

can successfully change citizens' lives in the next 10 yearsin:

90% 87% 84% 84%

Communications Health Quality Job Market Environmental
Quality

imagination at work

.
InNnovation?
innovation will bring to their lives

model for tomorrow's leaders

66%
65%
62% 58% o2
: g
Patent i ——

VValue of Innovation
Universities & Schools
believe that innovation will occur when

believe that innovation will happen when the
feel that innovaticn happens when local
private investors are supportive of

What dri
general public is convinced of the value that
universities and schools provide a strong
companies that need funds to innovate

agree that when the protection of
the copyright and patent are
effective then innovation can occur

Budget 48% Government
Allocation Support 43%

governmental support for innovation is
efficiently organized and cocrdinated

believe that when government and public
officials set aside an adeguate share of their
budget to supgort innovative companies,
innovation can brew

Data collected from an independent survey of 1,000 senior business
executives across 12 countries on the state and percepticn of innovation
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Asia and the Pacific

HUMAN CAPITAL INDEX
2015 RANK'NGS, ASEAN Rank  Country Score
The Human Capital Index measures how nations develop and
deploy human capital and tracks progress over time, It evaluates
theeves ofeducation,sls and employment aailbl to people 5 Japan 82.74
TS 8 ol TRt 9% O DTS O 9  New Zealand 81.84
andQB%ofngrosdomstkps%ad l Lsaat‘tldd‘tji;eﬂ’faahc.lhe Ew a :
W a0 vk rerge e TR o theange 13 Australia 80.22
24 Sngpore TS L 2 Singapors 78.15
453 :1'“'"99_‘“95 ;(‘)g: R 30  Korea, Rep. 76.84
a :
S Thalnd | 6878 s 4 Philppines 71.24
CamCia—— W crgoment 51 Mongolia 70.75
97 | Cambodia | 5855 Wi, 52 Malaysia 70.24
‘3; ::3;:3’;{ 5526;76 0 57  Thailand 68.78
— V . - W Tu;‘;! v““’:ﬂx’ W::’::ﬁ;n: u.l’w BONG R FORT 59 Vietnarn 68.48
60  Srilanka 66.19
Uszmdlnededinuuyud (Human Capital) fgaluses 64 China 67.47
= = v Yy o Y 69 Indonesia 66.99
NVANBUTLNA F95192AD A TUNITNAUIN LYW T .
. i I 80 Iran, Islamic Rep. 63.20
AATIVNT5 dUUTENBUAIY ViNWeHdaNNT ANNTAIY 87  Bhutan 61.11
o ' A 97  Cambodia 56,55
YIUNRY UTLAUNITAl AUTYIVIY AIUAAGTINETIA
o o em 4 o deo 99 Bangladesh 57.62
ARBAIUYATNAIN LASNINIFUEIUYARRDUNIUADY 100 India 57.62
Ladld 919 duiusnwdruyanaludean n1slasunis 105 Lao PDR 26.16
N L, 106 Nepal 55.77
gausulunInag Wuny 112 Myanmar £207
fiu : World Economic Forum (2015) 113 Pakistan 52.63
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NNEYLRAIDUIAR

@refthinking
(SOURCE: FUTURE OF JOBS REPORT, WORLD ECONOMIC FORUM)

ToOP 10 SKILLS IMPORTANT IN THE WORKFORCE

2015

1. Complex Problem

Solving ..

".* 2. Coordinating w1th

Others .-.
208
3 People
Management 4. Critical
»
z.. O Thinking
5. Negotiation \
P A 6. Quality Control
Q) V
|
7. Service
Orientation -L/\
.-. 8. Judgement and
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CROSS CULTURAL
COMPETENCY

COMPUTATIONAL
THINKING
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NEW MEDIA
LITERACY

ABILITY TO OPERATE IN DIFFERENT
CULTURAL SETTINGS
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LITERACY IN AND ABILITY TO
UNDERSTAND CONCEPTS ACROSS
MULTIPLE DISCIPLINES
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ABILITY TO TRAMSLATE VAST
AMOUNTS OF DATA INTO ABSTRACT
CONCEPTS AND TO UNDERSTAND
DATA BASED REASONING

THE DRIVERS:

DESIGN
MINDSET

ABILITY TO REPRESENT AND DEVELOP
TASKS AND WORK PROCESSES FOR
DESIRED QUTCOMES

THE DRIVERS:

K
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ABILITY TO CRITICALLY AS5ESS AND
DEVELOP CONTENT THAT USES NEW
MEDIA FORMS, AND TO LEVERAGE
THESE MEDIA FOR PERSUASIVE
COMMUNICATION

THE DRIVERS:
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COGNITIVE LOAD
MANAGEMENT

ABILITY TO DISCRIMINATE AND FILTER
INFORMATION FOR IMPORTANCE,

AND TO UNDERSTAND HOW TO
MAXIMIZE COGNITIVE FUNCTIONS

THE DRIVERX:
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