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Six Basic Stages of Music Production  N3ZUUAISHAANAUAUAS DaslutunaudaAgy
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®* Editing
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*  Mixing NSHAANAIIUAUAIENTALUSIALTY 6 Junau
*  Mastering Usznaunae

- N1SLAUNAY (Song Writing/Composing)

- AN3138UL384 (Arranging)

- n1sUUNNLdes (Tracking)

- msuAludes (Editing)

- ANINEULEYY (Mixing)

- ASAIUERBS (Mastering)
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- NAUAUNINUAUNTINAD Quality Output
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- YUNBUNITHANHAITUAUAS AB Process
- ANNINVBLHBIAUAT AB Input
- ANNINVRILNAUAT LATBIAUAS AB Resource
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1. People - AU

2. Equipment — vA384il
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The 8 Wastes are eight types of process obstacles that get in the way of providing
value to the customer.

Efforts caused by
rework, scrap, and

incorrect information.

Unnecessary
movements of

products & materials.

Overproduction

Production that is more
than needed or
before it is needed.

Inventory

Excess products
and materials not
being processed.

Wasted time waiting
for the next step
in a process.

Unnecessary
movements by

people (e.g., walking).

Non-Utilized Talent

Underutilizing people’s
talents, skills, &
knowledge.

Extra-Processing

More work or higher
quality than is required
by the customer.
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auvaunITuiionvazideuanaunwvendesiuanuasaanauislunsiiaued Wesaninalulas
Paelinanuauniludeyasduilnaldsnituszainauisaniu useeslsramunwvasaunily
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13i319210u Compact Disc. %58 weiudeslaila Fatuniswannauwasiusuiianavzdasiansanis
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How Big? 4-Minute Songs per GB of Space.
eesccssee 'Y XXX)
T 111t X S @
Seseseses -39 ’.' ‘
escees0ee 290000
T gsece # o0
76 SONGS 27 SONGS 7 SONGS 5 SONGS
AAC (Advanced WAV FLAC AIFF (Audio
Audio Coding) 256 (Waveform (Free Lossless Interchange File
Lossy compressed Audio File) Audio Codec) Format)
file (typical iTunes Uncompressed Compressed Uncompressed
download). CD-quality file. high-res file. high-res file, 218MB
13MB per song. 37MB per song. 142MB per song. per song.

ConsumerReports

@ 2015 Consumer Reports. All nghts reserved
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