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Al : World Economic Forum
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COVID-19 Screening Tool

This tool can help you 1. Online Shopping and Robot Deliveries
Siindadate 2. Digital and Contactless Payments
il 3. Remote Work
trying not to infect others, 4. Distance Learning
T 5. Telehealth
6. Online Entertainment
7.  Supply Chain 4.0
8. 3D Printing
e e 9. Robotics and Drones
e ms 10. 5G and Information and Communications
What You Can Do Technology (ICT)
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https://www.weforum.org/agenda/2019/07/these-are-the-top-10-emerging-technologies-of-2019/
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Al : World Economic Forum

Al-optimized manufacturing
A far-reaching energy transformation
A new era of computing
Healthcare paradigm shift to prevention through diet
5G will enhance the global economy and save lives
A new normal in managing cancer
Robotic retail
A blurring of physical and virtual spaces
Putting individuals - not institutions - at the heart of healthcare
The future of construction has already begun
Gigaton-scale CO2 removal will help to reverse climate change
A new era in medicine
Closing the wealth gap
A clean energy revolution supported by digital twins
Understanding the microscopic secrets hidden on surfaces
Machine learning and Al expedite decarbonization in carbon-heavy industries
Privacy is pervasive — and prioritized
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Revenues from recorded music sales
have fallen from

S 20 Billion

(1999) $

< S 6 Billion

(2020)

People are still paying for recorded music but
they purchase subscriptions to music-streaming
services rather than individual songs or albums.

Although listeners still access music through
radio and digital sales, digital streaming music
already represents 16 percent of listening
hours, a significant increase from the last few
years.

Though these services may have undercut how
much consumers are willing to spend on music (a
figure that has dropped from S90 per year in the
1990s to $24 today), the demand for music is as
high as ever.

The average Spotify user listens to more than
1,300 tracks a month, and the average American

listens to more than 4 hours of music a day.



https://www.linkedin.com/pulse/less-money-mo-music-lots-problems-look-biz-jason-hirschhorn
https://www.linkedin.com/pulse/less-money-mo-music-lots-problems-look-biz-jason-hirschhorn
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http://www.theguardian.com/technology/2015/apr/03/how-much-musicians-make-spotify-itunes-youtube
http://www.spin.com/2014/06/average-american-listening-habits-four-hours-audio-day/
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http://www.youtube.com/watch?v=OmB7fmi8JwY

YouTube Originals

THE AGE OF

N1



http://www.youtube.com/watch?v=UwsrzCVZAb8&t=866



http://www.youtube.com/watch?v=wcft3gcspzs
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http://www.youtube.com/watch?v=UwsrzCVZAb8&t=1641



http://www.youtube.com/watch?v=VuguHFfbJ1w

VIRTUAL REALITY (VR)

Completely digital environment

‘ully enclosed, synthetic experience
with no sense of the real world.

AUGMENTED REALITY (AR)

Real world with digital
information overlay

Real world remains central
to the experience, enhanced by
virtual details.

MERGED REALITY (MR]

Real and the virtual are intertwinec

Interaction with and manipulation
of both the physical and
virtual environment.
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http://www.youtube.com/watch?v=PG3tQYlZ6JQ



http://www.youtube.com/watch?v=TLS2Vv1Gq7U
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https://bit.ly/disruptmusic



