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Thailand 4.0
(Smart Industry + Smart City + Smart People)

Thailand 1 um.j?"f;"“-f? o

S-S UNUER GRS WA
: 1
I
Light Heavy : N - |
Agriculture Indust Industry " Creativity + Innovation :
¢ Low Waryes Advanced | Smart Thailand .
= Machine ! :

] k3
ATHENAANETTA” Ad WhRANsfuRGauAsHIiaUuuguIeansdesdianud (Knowledge) nsnmn (Education) n1s
Pl | I
8519833A9U (Creativity) waznmslinind@unwiloyeun (intellectual property) fianTleniuiugmimiadmusssy (Culture) nsds
auANIIaIdIAN (Wisdom) uasialulatiuinnssusduluid (Technology and Innovation)
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FORGING AHEA
TOGETHER

Within the NTOs Purview Beyond the NTOs Purview

- marketing and promotion
* quality tourism

» sustainable growth and development
(including inclusive tourism development)

fiun : ASEAN
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NO ZERO GOOD HEALTH QUALITY GENDER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY

CLEAN WATER DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED
AND SANITATION ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

1 SUSTAINABLE CITIES 12 RESPONSIBLE

CONSUMPTION

HE GI_OBAI_ GO Als AND PRODUCTION

or Sustainable Development

AND COMMUNITIES

CLIMATE LIFE BELOW LIFE PEACE AND JUSTICE PARTNERSHIPS
1 ACTION 14 WATER 15 ON LAND 16 STRONG INSTITUTIONS 1 FOR THE GOALS
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Function Through Taste
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% "A very good restaurant in its category”
% % "Excellent cooking, worth a detour”
% % gB 'Exceptional cuisine, worth a special journey”

CITIES

Worid Tourism Organization
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i Global Report on
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Health and
Wellness

Educational
Tourism

Slow Travel
onTrain/ ()

Genealogical
Tourism

Volunteer
Tourism

Travel

‘Feel Young’
Soft
Adventure

Bucket List
O Travel




WORLD

nswauAsegnaludseing | Yayanlydsenaunisivunananseal | Tourism Competitiveness
ECONOMIC

TRAVEL & TOURISM COMPETITIVENESS INDEX
PR Enabling Environment
1. Business Environment (12 indicators)

The Travel & Tourism : _
Competitiveness 2. Safety and Security (5 indicators)

R?po"t 2015 3. Health and Hygiene (6 indicators)
4. Human Resources and Labour Market (9 indicators)
5. ICT Readiness (8 indicators)

T&T Policy and Enabling Conditions
6. Prioritization of Travel and Tourism (6 indicators)
/. International Openness (3 indicators)
8. Price Competitiveness (4 indicators)
9. Environmental Sustainability (10 indicators)

Infrastructure
10. Air Transport Infrastructure (6 indicators)

11. Ground and Port Infrastructure (7 indicators)
12. Tourist Service Infrastructure (4 indicators)

Natural and Cultural Resources
13. Natural Resources (5 indicators)
14. Cultural Resources and Business Travel (5 indicators)



nswauAsegnaludseing | Yayanlydsenaunisivunananseal | Tourism Competitiveness

Business
Environment

Cultural Resources
and Business Travel

| Health and Hygiene

Tourist Service Human Resources
Infrastructure and Labor Market
Ground and Port ICT Readiness

Infrastructure

Prioritization of
Travel & Tourism

Environmental International
Sustainability Price Openness

Comnetitiveness
flun : WEF
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SURVEY DRONES FLEET OF AGRIBOTS
Aerial drones survey the fields, A herd of specialised agribots tend
mapping weeds, yield and soil to crops, weeding, fertilising and

variation. This enables precise harvesting. Robots capable of
application of inputs, mapping microdot application of fertiliser

S I I l a a n S I I l a r spread of pernicious weed reduce fertiliser cost by 99.9%.
blackgrass could increasing

y X Wheat yields by 2-5%.

i LD
-

FARMING DATA i

The farm generates vast quantities Il '

of rich and varied data. This is stored

in the cloud. Data can be used as -
digital evidence reducing time spent " R a
completing grant applications or o ‘.‘
carrying out farm inspections saving -

on average £5,500 per farm per year. g o

TEXTING COWS

Sensors attached to livestock
allowing monitoring of animal
health and wellbeing. They can
send texts to alert farmers when

a cow goes into labour or develops
infection increasing herd survival
and increasing milk yields by 10%.

GPS controlled steering and
optimised route planning B,
reduces soil erosion,

saving fuel costs by 10%.

3

fian : http://www.nesta.org.uk/sites/default/files/future_farms_infographic_precision_agriculture.jpg
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